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*NEW YORK DESIGNED, EUROPEAN FABRICS 
* FOUR COLLECTIONS ANNUALLY-300+ ITEMS EACH  
* EXQUISITE DETAILING    *FASHION-FORWARD STYLING
*CASUAL, SOCIAL, & PROFESSIONAL SELECTIONS
*AVAILABLE IN SIZES 0-16
*SHOWN BY PRIVATE APPOINTMENT - MENTION THIS AD
AND RECEIVE A $25 CREDIT TOWARDS YOUR 
PURCHASE OF $200 OR MORE.

FALL TRUNK SHOW

July 20-31 SHOW

Sample the collection at www.julianaonline.com.

*Adena DiTonno of adenaDesigns
Your fashion consultant in Redwood Shores

Call for your appointment:
650-610-0503 or cell 415-729-1008

email: adenad@ix.netcom.com

D i d  y a  k n o w
July 27th, 1858  was the first

use of fingerprints as a means
of identification

S u m m e r T i m e
and the living is easy

FF ii nn ii ss hh ii nn gg

Spray Finishing
Shutters

Cabinets, Furniture

For Umpteen years In The Bay Area

Work Performed In Shop and On Site

Call Stacey for no cost, no obligation quote

(650) 366-2243 or (510) 796-7922
The best kept secret on the Peninsula
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THE WINE ENTHUSIAST - By Tom Barras

The other day while going through the
checkout counter at a local retail store I
couldn’t help but notice that the lady in front
of me purchased six bottles of wine, the total
price of which cost her less than the one bot-
tle that I was buying.  Six for the price of one!
Now mind you, I’m not passing judgment on the
quality of that wine, but what it does dramatize  is
the modern day egalitarian aspects of wine.  It’s
widely available to everyone, is obtainable at various
quality and price levels, and the abundance of grape varieties
seemingly should satisfy all palates.  It has, however, not
always been the case.   

In Egypt, circa 3000 BC, growing grapes and producing wine,
by virtue of its complex nature, was under the sole purview of
wealthy nobles and ruling classes.  Tomb inscriptions and
drawings as well as pottery artwork clearly depict the vast
resources (land, water, labor) needed to produce wine.  The
lower class, the field workers, it should be noted, as the key
“resource” that toiled to produce the wine, rarely enjoyed the
fruits of their labor.  Beer was their alcoholic salve.  The gov-
erning elite, the kings and queens and their families, and oth-
ers atop the political pyramid kept the wine, for the most part,
for themselves and visiting dignitaries.   

In ancient Rome it seems that, even though wine was widely
available, men routinely tried to restrict women’s access to it.
Toga-clad politicians, who regularly enjoyed their male-only
Convivium, the Roman version of Greece’s Symposia,
observed that women, after having a goblet or two too many,
apparently became too amorous, too easy, too free with their
charms.  Gosh.  And as pawns in many political/matrimonial
maneuvers, their behavior certainly had to be carefully moni-
tored and controlled.  Nonetheless, certain free-thinking, spir-
ited ladies decided to have their own wine drinking parties.
Bacchanalia, party time revelry honoring Bacchus, was their
version of Convivium in a female format.  No ancient
Chippendale-like male dancers were present mind you, but
indications were that on special occasions select men were on
the invitation list.    And now, three or four thousand years and
few million liters of wine later, we (men and women alike)
can drink what we want, when and where we want and at
whatever price we can afford.  On a recent food and wine trip
to Sonoma county I purchased a case of wine from a  highly
regarded winery.  The winemaker is a woman.  She is also the
owner.  Her Sauvignon Blanc label is a mirthful interpretation
of the nude Three Graces from Greek mythology engaged in
what can only be interpreted as a Bacchanalian dance.  Does
it get any better than that?

MANGIA BENE!
EAT WELL! 

By Personal Chef Joe Rizzi 
www.thechefworks.net

Healthy, Wholesome & 
Affordable Meals - Light is Good!

Seems that all my clients are getting on the eating light
bandwagon for the summer months and that is a good
thing because Chef Joe needs to shed a few “L.B.’s” as
well after a long winter!  Creating light meal plans for my
clients has been a wonderful challenge as a cook because
I get to experiment with all kinds of ingredients, textures
and flavors.  For example “low-fat” ingredients such as
cheeses can be somewhat tasteless and let’s face it a little
B-0-R-I-N-G, but I have found that some outlets such as
Trader Joe’s and Whole Foods have wonderful low-fat
cheeses and diary products that are a step above some of
Safeway’s and Albertson’s low-fat brands.  Also, substi-
tuting tablespoon of lemon juice for salt on your roasted
fresh vegetables, seafood and meat dishes will kick-up the
flavor to a whole new level.  
Smothered Chicken - Servings (4)
4 - 4-6 ounce (fresh) chicken breast, boneless and 
skinless 
1/2 teaspoon - Kosher salt (optional)
1/4 teaspoon - Ground pepper
1 tablespoon - fresh lemon juice (highly recommended)
1 tablespoon - vegetable or extra virgin olive oil 
2 cups - carrots 
1 cup - onion
1- large garlic clove
2 - 8 oz. packages mushrooms (pre-sliced)
1/4 cup - flour  
1-15 ounce can of low sodium, reduced fat chicken broth
1 tablespoon - fresh thyme   
Directions: 
1- If desired, pound chicken breasts to even out 
thickness.
2- Coat a nonstick skillet with cooking spray and heat
over medium high heat.  Add chicken and season to
taste, Cook 4 minutes or until lightly browned, remove
and set aside.
3- Heat the oil in the pan over medium high heat.  Add 
carrot, onion, and garlic.  Cook two minutes, then add
mushrooms and cook until vegetables are tender.  Stir in
flour and cook two minutes, stirring constantly.
4- Add broth and thyme.  Bring to a boil, and cook until
slightly thick, stirring frequently.
5- Serving is one chicken breast and one cup 
vegetables.
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Nesbit-Kindergarten
Families
CCLC Sandpiper has a daily trans-
portation program that picks up the
kinders from Nesbit and transports
them to CCLC at Sandpiper in
Redwood Shores.  It has been an
incredible success!  

Summer Camp
Full and part time summer camp
spaces available beginning June18th.
Open to Incoming Kindergarten age
through 5th Grade.  Exciting themes
& fun activities!

Pre-Kindergarten 
& Jr-kindergarten
CCLC Sandpiper has a 
Pre-Kindergarten and Jr-Kindergarten 
program where the children are 
provided with an age appropriate 
curriculum designed to help their
social, emotional, cognitive, and motor
development.  They will learn a lot and
have fun doing it!

CCLC Sandpiper
Molly Given 
(650) 780-7322      mgiven@cclc.com

        



Page 34 

WELCOME REDWOOD SHORES
NEIGHBORS

Homeowners, Renters Insurance, Condo, Townhouse
Auto Insurance and Auto Loans available

Take advantage of the many discounts available:
Multi-car Auto, Home, 

CA Good Driver,
Anti Lock Brakes, 

Air Bag, 
Good Student Rates

BRADFORD C.
HARTWELL

Lic. #OB63938
Agency Phone Number

593-5210
www.farmersinsurance.com

Redwood Shores
Resident Since

1984

Agency located at
655 Sky Way in the
Municipal Airport

American Red Cross
Bay Area Chapter

AR E YOU AND YOUR LOVED ONES READY

FOR A N EARTHQUAKE O R FIRE?
DO YOU KNOW WHAT T O D O I N A

LIFE THREATENING EMERGENCY?

The American Red Cross Bay Area offers free
preparedness training.  You can host a Together
We Prepare course for your workplace, neigh-
borhood, school, faith community, service group
or community agency. You can also register for
a course at one of our office locations.

Together We Prepare course Description:
Learn how to prepare you and your loved ones
for all types of disasters.

• Courses are offered in English,
Spanish, Cantonese, Manderin and 
Tagalog.

• Options to add a component on first
aid reminders

• Courses are 60 minutes, minimum of
20 participants

• Courses are free.

Call (510) 595-4459 (English
(510) 595-4429 ( Spanish)
(510) 427-8911 (Chinese)

A WAY TO START
• MAKE A PLAN

• BUILD A KIT

• GET TRAINED

• VOLUNTEER

• GIVE BLOOD

Redwood City’s Citizens Police
Academy Brings “Real Life” Law

Enforcement Skills and Experience to
the Community

From forensics to narcotics, auto theft to SWAT teams, and
juvenile crime to K9, the 16th annual Redwood City Citizens
Police Academy offers an in-depth, “real life” look at the day-
to-day experience of police work. The Academy is a rigorous
and exciting 11-week program that is modeled after the State’s
curriculum for actual police academies. Applications are
available now for the 2007 session, which starts on Thursday,
September 6th.  In addition to fascinating “classroom” work
featuring expert instructors and a variety of genuine police
topics and issues, participants will actually go in the “field.”
Here, they’ll get real, hands-on training and experience with
live firearms, defensive tactics, and more. All sessions are
conducted by veteran police officers and other law enforce-
ment professionals.  This is a great opportunity for members
of the community to gain a better understanding of the job that
our local police department performs for the citizens of
Redwood City, while building good will and supportive rela-
tions between the police and the public. Each class is 3 hours
in length.

Each participant receives 40 hours of intensive instruction
in a variety of real-life law enforcement activities.  The cur-
riculum for the 2007 session tentatively includes:K9, Drugs,
Traffic, Forensics, Vehicle Theft, Street Crimes, Criminal
Law, Communications, SWAT, Jail, Officer Safety, Use of
Force, D.U.I. , Firearms, Defensive Tactics, Role-Playing
Scenarios...Class size is limited, so interested community
members are encouraged to get their applications in right
away! Call 780-7104 to have an application sent to you, or
go to www.redwoodcity.org, click on the “I want to” menu
and select “Apply for Police Citizens Academy.”
Participants must be at least 18 years of age and live or work
within San Mateo County. This Academy is not intended to
train participants for certification as law enforcement 
officials.

        



Page 35

BERNARD ACCRISTO
“PROFESSIONAL SERVICE, QUALITY

RESULTS”

650.483.7653
www.bernardaccristo.com

I have been an investor and
contractor on the Peninsula
since 1973, Realtor since
1986, and a Real Estate
Broker since 1989.  I have
also been a Redwood
Shores resident since 1977.

I know and love Real
Estate.  Most of my 
business comes from 
family, friends and 
past clients.  

I care and know how to get the best transaction
for you.  I listen and will represent you in your
best interest.  Your satisfaction, your future 
business and recommendations are my goal.

My personal beliefs are: Honesty, Loyalty, and
Dedication.  My business ethics are dictated by
the “The Golden Rule” always
treat others as I like to be treated.
Please feel free to  interview me
about any of your Real Estate
needs.   

BELMONT
VILLAGE 
GALLERY

FINE ART AND CUSTOM FRAMING

956 Ralston Avenue, Belmont

Phone: (650) 595-3581

Library Contributor

This has been a time of 
celebration for Fully Alive.  Last week, out at our Radio
Road Campus, 14 people were baptized!  What a privilege
to be a part of 14 people surrendering their lives to Christ.
There truly is no greater joy for a church than seeing people
discover God, either for the first time or in a brand new way.
We are planning another baptism on September 16th.  If you
are looking for a dynamic and growing place to visit, 
consider Fully Alive at 9 or 10:30am on Sunday mornings at
the Sandpiper Community Center.

After nearly a year of diligent prayer, we are proud to
announce Mike Crook as our new Executive Pastor.  Mike
has been serving the families of FA for nearly three years
now as the Associate Pastor of Youth and Families.  The
Youth group has flourished and grown as he has loved and
taught our kids.  Over the last year, Mike stepped into a
greater role with the departure of Scott Owens to Oklahoma.
Mike has done a phenomenal job of not only holding us
together but steering us to being diligent about showing who
God is to our community.  Fully Alive has grown stronger
and more compassionate under Mike’s leadership.  Please
join us in congratulating Mike on his new position as our
lead shepherd.  For those of you wondering what Scott is up
to, he has founded a new church in Tulsa, Oklahoma.  Please
join us in praying for Scott, his family and the new congre-
gation that God will be drawing to Him through Scott’s new
church.

Don’t forget, we have two day camps going on this summer!
The first one is Fine Arts Camp.  Each year, kids from 2nd
through 7th grade sing, dance, draw, film and act their way
through five delightful days of fun!  If you are interested in
attending Fine Arts camp July 23-27, contact Mark Nunn,
Pastor of Worship and Arts at mark@fullyalive.com.
Tuition is $125.  There is an “Open House” on Friday night
for the kids to share all of their accomplishments, including
dramas and short films, to their parents.  The second camp
is Bible Day Camp on August 6-10.  Cost is $30 for that.
The theme this year is “Game Day Central - Where Heroes
are Made”.  This week will be filled with Bible stories, arts
and crafts and lots of music.  For kids 4years through 5th
grade.  Contact Mike Crook at mike@fullyalive.com for
info.

For information or coming events, please visit
www.fullyalive.com.

Submitted by Lisa Frerich

CELEBRATION
AT
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Jessica Yau
Prudential California     

Realty
650-283-9525

jessicayauusa@yahoo.com

Your Neighborhood Realtor
Considering Buying or

Selling a Home?
CALL ME TODAY

JUST SOLD
1700 De Anza Blvd.

in San Mateo.
Represented Buyer

Please visit my 
website at:

JESSICAYAU.COM

Undertaking a kitchen or bath remodel is probably one of the
most expensive investments you will make in your home.
Careful planning upfront will ensure the project runs
smoothly and stays on budget.

GETTING STARTED
Spend some time really thinking about what you want from
your new kitchen/bath.  How much time do you really spend
in it, who uses it, what features are important to you?
Coming  up with a wish list written in order of importance
can help focus you on what your priorities really are.  Also,
knowing exactly what you want at the beginning of a project
will enable the contractor to come up with a more accurate
quote.  Have at least a rough idea of what you are prepared
to spend - the amount of money you have to spend is going
to dictate what you do, the products you select and the final
floorplan.  If you have a limited budget try not to move
plumbing/gas/sewer lines as this will increase the budget
significantly.  Be upfront with the contractor/designer about
your budget.  They are knowledgeable about the cost of dif-
ferent products and will help steer you in the right direction.

HIRING A CONTRACTOR
Selecting the right contractor for your project is probably the
most important choice for your remodel.  Talk with neigh-
bors, friends and coworkers who have recently remodeled

and were happy with their contractor, and interview at least
three.  Check whether the contractor is a member of any pro-
fessional organizations.  NARI (National Association of the
Remodeling Industry), for example, is a well respected
organization that have stringent criteria their members need
to meet.  Their website will give you a list of local 
contractors who are members, as well as valuable tips on
selecting contractors and what questions to ask.  In addition
always check references yourself.

SELECTING MATERIALS AND FINISHES
The question I hear most often regarding kitchen remodels is
where do I start?  - Should I start with selecting a granite
slab, cabinetry, appliances?  There is a huge amount of
choice on the market and if you don’t have a strong direction
it can be incredibly overwhelming.  In fact, there really are
no hard or fast rules as to where to begin.  Start with what
you love - be it a picture in a magazine, a feeling you want
to create, a particular piece of granite or tile design, even a
piece of artwork.  These can all be starting points from
which to build on.  If you haven’t already spoken with a
designer now may be the time - he or she can help you iden-
tify the direction you would like.   

by Christine Sheldon, Interior Designer, 
Allied Member ASID. (650) 508 1842

PLANNING FOR A KITCHEN OR BATH REMODEL

               



HOW MANY WAYS DOES

YOUR DOG TRAIN YOU
Every month I’ve stressed the need for our dogs to see us as lead-
ers.  That must be the dog’s consistent impression. 
People who say “my dog won’t listen to me” need to have both a
“how”, the dogs communication system, and a “why”, the dog’s
respect for their leadership, in order to get the dog to listen. While
people occasionally struggle with the how, for example resisting
using tones that the dog perceives as praise or correction, where
we usually fall down is the why.

Asserting ourselves only when the dog upsets us while disregard-
ing the dogs “minor” encroachments the rest of the time gets us in
trouble.  We start from the premise: “Fido’s a really good dog but
I just want him not to pull on the leash / chase cats / go ballistic
when he hears the UPS truck”, and those are the only times Fido
hears from us.  In the meantime, we love Fido’s “need for atten-
tion” and encourage or reward most or all of his people training
skills:
* Bringing a toy and dropping it at our feet
* Barking at us if we don’t pick it up
* Rolling his ball under the couch and barking at us until we
retrieve it
* Jumping on us
* Nudging us with his nose
* Batting us with his paws
* Putting his paws on our knees (or shoulders!) when we sit
* Standing rigidly and silently “pointing” at the treat jar or the
refrigerator
* (I’m sure my readers can double or triple this list)
From a dog’s perspective, we are slow, indecisive and impaired in
our smell and hearing.  Reinforcing Fido’s sense that he’s in charge
because he expresses his leadership in ways that please us still
teaches Fido the wrong lesson.  We can spoil him to our heart’s
content but it has to be at our initiative not his.
E-mail Peter Levy with questions about canine communication at

mid-peninsula@barkbusters.com

CHANGING REAL ESTATE MARKET

2007
By Bobbi Decker, Broker, Realtor(r), CRS, GRI, SRES

Five professionals got together to discuss all the key
elements of our local real estate market These experts
help to paint a full picture of the local market place by
focusing on key subject areas. Carole Rodoni, a well
know real estate market analyst and consultant, provid-
ed statistical evidence that countered much of the bad
national press expounding that the entire real estate
market is in a downward spiral. Yes, there are variations
in local area, but many of our areas are holding firm on
home sale prices.
•Michael Haigh, the top loan consultant for
CitiMortgage, pointed out how the rates are still very
favorable by historical standards. He did counsel to
make sure you are in a “bullet proof” mortgage loan that
continues to be affordable for you. 
•Justine Ford, a seasoned Realtor continuously ranked
in the top performer category nationally and locally,
pointed out the approaches that sellers should review in
their “go-to-market” strategies. Key among those dis-
cussed was being realistic in setting prices that fit the
market conditions of each specific location. 
• Anne King, also a recognized Realtor with a reputation
for superior customer service, spoke on the important
aspects of what buyers should be doing to optimize their
results in today’s market. An important part of a buyer’s
mindset should be not attempt to “time the market”;
waiting for prices to decline could prove costly. 

For my part, I was able to add some anecdotal recent
real estate experiences and historical prospective that
highlighted and confirmed many of the points made by
this fine panel. All five personalities agreed on two key
issues, owning real estate is a long-term commitment
and it is a key strategy to building your wealth over the
years.

You can get more details by tuning into the hour long
special “Changing Real Estate Market- 2007” Seen each
week on Cable Channel 26, Wed. 4pm, Thurs. 7:30pm,
Fri10pm, Sun 8pm

Bobbi Decker, Associate Broker with Keller Williams,
GRI, Graduate Realtor Institute, CRS, Council of Real
Estate Specialist, & SRES, Seniors Real Estate
Specialist, is an active Broker and Realtor, in the Bay
Area for over 25 years. Real Estate with Bobbi Decker
is graciously underwritten by The Michael Haigh Team,
CitiMortgage. To submit questions you would like
answered in this column in the future, call 650 373-
2088, email: bobbi@bobbidecker.com or visit
www.bobbidecker.com. 
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coaches, we are
very proud of
these girls, their
families and our
community.
Thank you for
supporting
youth sports.”  

The BRSYSA
encourages par-
ticipation from girls from 5 to 14 years of age and all skill
levels.  It is run by a volunteer board of directors and
recruits volunteer coaches and managers from the commu-
nity.  The league’s objective is to teach the fundamentals of
the game, putting an emphasis on building self-esteem, edu-
cation, leadership, and providing a positive environment in
which kids can live up to their full potential. 

Summer time is softball season and a time for our children
to run the bases instead of the streets.  On August 1st the
Belmont Blast, an All Star 10-and-under girl’s fast-pitch
softball team, will be competing at the 2007 ASA National
Championship in Las Cruces, New Mexico.  This is the sec-
ond consecutive year that a Belmont/Redwood-Shores Youth
Softball Association (BRSYSA) team will place our com-
munity on the map.  For the past twenty years, Belmont-
Redwood Shores businesses and individuals have supported
youth organized sports, because community leaders value
the returns on their investment into the local community.
They know that children who participate in sports tend to
achieve higher results in school, develop excellent interper-
sonal skills, and lead healthier and productive lives.So don’t
just cheer from the bench, help these girls who have been
practicing all summer to participate in this prestigious tour-
nament.  The Blast girls would like to request the communi-
ty’s support in helping the team to compete in this year’s
ASA Nationals Championship. Your sponsorship will help
secure the participation of one of the twelve girls on the
team.  For this corporate sponsorship, your name will be
featured on the team banner that will travel with these
exceptional young athletes to New Mexico. According the
Marco Giuliacci, head coach of the Belmont Blast, “These
girls have poured their hearts and souls into practicing all
summer and with the community’s help, they will reap the
rewards of their hard work.  On behalf of me and the other

BEL/RWC 10 & UNDER GIRLS INVITED TO NATIONAL CHAMPIONSHIPS

CAR FOR SALE
2002 325ci Steel Blue Metallic
Performance Pkg Premium Pkg

53,000 Peninsula Miles
No Commmute Gargage Parked
$21,900        Call Paul at 650-714-7117

One use only.  Discount not to exceed $100
8-04-07
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